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Main research themes and their characteristics

[Redesign of class evaluation questionnaire by quantitative and qualitative analysis |

Class evaluation to feedback instructors has been conducted in institutions

of higher education. Institutions have a real concern about students’ level Classes
of understanding and their degree of interest in classes. We assume that

Questionnaire Result

improper description of questionnaire and the difficulty of getting accurate G e e om aw om
response in the survey with the questionnaire. For example, such a situation Ei?.i.; ;:j E':g SEE g;g Egz ?ZE
as “guidance of answer” and “misinterpretation” should be remarkable. A state s i B e o R B
in which the result of response is far from the intention of the respondent is 33000 a0 41w e
called “Fluctuation of answer”. Furthermore, a state in which the result of the Improvement 4 @ ode an am o m
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questionnaire does not reflect the idea of respondents is called “Dysfunction of

Dysfunctional Item

questionnaire”. Ao

To improve dysfunctional questionnaire, we make an attempt to establisha | = Seesessseiiessesennnansnnnnnn '
method for redesigning questionnaires based on qualitative and quantitative Low Evaluation for items (relatively easy to feedback)
information. On the development of a redesign method, item response theory
is a considerable tool to discover dysfunctional ones in a questionnaire. The
use of the theory will make us advance our research.

Fig.1 Feedback of class evaluation

[On improvement of the brand value evaluation model (METI model) |

The METI model given in the “Brand value society report” published by the Ministry

= of Economy, Trade and Industry of Japan is a popular technique in the brand value PD X LD X ED
E § evaluation. We try to improve this model. The aim of the improvement is to move in B V —
;.f,g tandem with a market capitalization of a company. T
s2 This research starts with a premise that there exists a difference between the brand
?6% value and the market capitalization of a company. After an intense investigation
g g of companies in each industry, we analyze the thereby-obtained data and classify Extension Driver \
EE the type of differences. Then the structures of the types are analyzed in a detailed (PD) ((Hb)) (ED) \
:-;.g manner. They are expected to be based upon the characteristics and we will offer a o GG @i o il A o o G e
e suggestion of several revised METI models in the near future. The advantage of this advantages arisunte Brard

research is not only the transparency and availability but also to increase the number

of choices of models. It is practical for decision maker to choice an appropriate Fig.2 METI model in brand value evaluation

alternative in consideration of the targeting companies and the targeting industries.
The research finding will yield the chance of better financial education and literacy
demanded by Japanese industry.
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