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Main research themes and their characteristics

History of the Distribution of the Ceramics Industry

The ceramics industry is an ancient industry. Therefore, the contribution of the ceramics industry to the development of Japanese capitalism
is not widely recognized. However, during the Meiji era, which marked the dawn of Japanese
capitalism, ceramic products played a crucial role as important export goods in earning foreign
currency. While the ceramics industry is indeed an important export industry, its export share was
about 50% at its peak, meaning that 50% of ceramic products were distributed domestically. The
existence of wholesale organizations was essential for domestic distribution, and the distribution : :.
system, reflecting the industry’s peculiarities, was complex. Additionally, in the face of trade friction

during exports, the leaders of the unions, which could be considered export cartels, demonstrated
leadership and coordination skills to achieve export expansion. Although ceramic products are

currently experiencing a decline in sales in both domestic and international markets, it is important to ML oo g Ll il
consider the rationality and significance of the systems established by our predecessors. fig.1 A case of domestic distribution of ceramics

Future prospects

Until now, | have been researching the distribution of ceramics in the Mino region of Gifu Prefecture, but there are also important ceramics production
areas in the Hokuriku region. From now, | would like to shed light on the distribution of ceramics in this region.




